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MYRTLE BEACH'S GRANDE DUNES AND PINE LAKES COUNTRY CLUB ARE NOW
FEATURED ON PRESTIGIOUS WEDDING PLANNING WEB SITE

“TheKnot” Is Known Throughout The Bridal Industry As The Leading Wedding Brand

February 22, 2010, Myrtle Beach, S.C. —Grande Dunes and Pine Lakes Country Club are now
featured on The Knot, the wedding industry's leading Web site. The two Burroughs &
Chapin properties offer world-class options for couples planning weddings. Through The
K not, millions of Knot members have access to all the amenities offered to brides and grooms
at Grande Dunes and Pine Lakes.

Located between the Intracoastal Waterway and the Atlantic Ocean, Grande Dunes has the
charm of a full-service resort with exceptional amenities available. Wedding parties can enjoy
an extraordinary number of Grande Dunes activities and facilities including two
championship golf courses, boat rentals for cruising the picturesque Intracoastal W aterway, a
tennis club, upscale shopping, world-class dining, and a private beach along the Atlantic
Ocean.

Pine Lakes offers a welcoming Southern atmosphere and graceful architecture. A stunning
venue for the picture-perfect wedding, this facility offers a large selection of amenities,
flexible planning options and a private bridal suite on its second floor. For outdoor weddings,
the Garden at Pine Lakes, as well as the veranda overlooking the garden offer breathtaking
views of the meticulously groomed landscape and golf course.

“We're very excited to be a part of The Knot,” said Michelle Sutton, vice president of sales
and marketing with Burroughs & Chapin Company, Inc. “ Pine Lakes and Grande Dunes
offer once-in-a-lifetime experiences for future brides and grooms planning their big day, and
now everything we have to offer will be available at the fingertips of engaged couples across
the world.”

The Knot also publishes books, magazines and recently launched Knot TV, the first-ever 24/ 7
streaming wedding television channel.

About The Knot
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Founded in 1996, to offer a much needed alternative to the white-gloved, outdated advice of
the available etiquette experts, The Knot has quickly become America's leading wedding
brand reaching out to millions of engaged couples each year through it's award-winning W eb
site, books, magazine and broadcast offerings.
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